


Curriculum

> DESIGN AND CURRICULUM

The program serves mid-
career executives preparing
for the next level, as well as
senior executives who wish
to enhance their skills and

leadership effectiveness.

The intensive teaching curriculum
operates on five-week “modules.”
There are six modules a year which
allow EMBA participants to take
two-3-credit hour courses each
module to meet the total program
requirement of twenty-four courses
(72-credit hours). The program
covers two EMBA residential
sessions, eleven modules and

a two-week residential at the Kellogg
School of Management.

To prepare the participants for the
transition from the boardroom to the
classroom, Sasin provides an exciting
set of orientation activities attended
by all incoming students:

PRE-PROGRAM ACTIVITIES

Executive MBA Residential

The EMBA Residential is a 3-day
fun-filled trip held early in each new
academic year which highlights
opportunities for significant business
and management development

as well as providing networking
opportunities for first and second
year participants through leadership
and team-building activities.

Preparatory Study

A preparation course in Accounting
is designed for students who are
concerned that they have insufficient
background. A condensed review

of the subject prepares them for

the requirements of the upcoming
course work. This short course

runs for 12 hours over 2 - 4 days.
Attendance is voluntary.

Management Analysis

This two-week course is designed to
prepare students for many of the
courses that lie ahead by reviewing
and developing fundamental concepts
in Mathematics, Excel, Economics
and Statistics. While students can
benefit from the integrated review of
these concepts, the emphasis will be
on helping out those with the least
quantitative backgrounds. In addition,
students will be presented with
examples from Economics, Finance,
Marketing, and then proceed to develop
quantitative skills needed to find
solutions to problems in those fields.
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“After three months of studying the basics of accounting,

finance, economics and statistics at SASIN, | started to feel that

my decision to apply here was exactly right and - this

feeling keeps getting stronger and stronger. Studying at SASIN
is a kind of challenge in time management squeezing the demands of
work-study and family into some kind of balance. None of them can take top
priority all the time, but each needs to be given top priority some of the time.
The art is in balancing them all without sacrificing any. Nonetheless, | feel
studying at SASIN is such a worthwhile endeavor in my life, that | will
continue to give it precedence until graduation.”

Shigeru Nagaoka

EMBA Class of 2003,
Director of Engineering Services, Motorola (Thailand) Ltd.




Executive MBA

15t YEAR COURSES

The first year curriculum — developed in
conjunction with Kellogg — emphasizes
development of general management
skills, and provides the foundations for
the program. In the first year EMBA
participants will take 11 required courses
and 2 electives.

2"d YEAR COURSES

Elective vary from year to year.
The following courses have been
offered during the last 2 years.

« Accounting Role in the Organization

« Advanced Topics in Corporate
Finance

» Business Law

« Consumption and Marketing
Management

« Corporate Finance

« Corporate Social Responsibility

« Derivative Markets

- DigiMarketing

« Entrepreneurial Management

« Finance for New Enterprises

« Financial Governance
and Management Control

« Formulating Competitive Direction

« Growth through Acquisition

« Industrial Structure and Strategy
Formulation

« Investment Management

« Leadership and Business Ethics

« Managerial Finance

« Managing Human Capital in a Global
Context

« Managing New Products and Services

« Managing Projects

« Multicultural Marketing Management

 Negotiations

« Pricing Decisions for Managers

« Risk Management for Executives

« ROl in Human Capital

« Services Marketing and Management

« Spreadsheet Models for
Management Decisions

« Strategic Crisis Management
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> -I YEAR CURRICULUM

EMBA Orientation
Management Analysis
Introduction to Accounting
Leadership in Organizations
EMBA Residential 1

Module 1 « Financial Reporting Systems
« Managerial Economics
Module 2 « Communication Skills for Managers
« Raising and Allocating Funds
Module 3 « Statistical Models and Management Analysis
« Operating Strategies for General Management
Module 4 « Marketing Management
« Management of Operation Systems
Module 5 « Market Survey and Research Methodology
« Macroeconomic Models for Management
Module 6 « Elective
« Elective

Course scheduling subject to change.

>2

EMBA Residential 2

« Elective
« Elective
Module 8 Kellogg Residential

Module 7

Module 9 o Elective
« Elective
Module 10 « Elective
« Elective
Module 11 « Strategy Formulation and Imple
« Elective
Module 12 « Elective
« Elective




THE EMBA CORE CURRICULUM

Financial Reporting Systems
introduces generally accepted
accounting principles and concepts,
together with the preparation and
analysis of financial statements.

Leadership in Organizations focuses
on the efficient use of information
and resources for making decisions
in organizations. Topics include
getting the best from teams, using
information efficiently and creating
fair and just workplaces.

Macroeconomic Models for
Management studies the impact

of fiscal and monetary policies

and other critical private sector
factors on such macroeconomic
variables as GNP, interest rates,
unemployment, government budget
deficits, inflation and recession.

KELLOGG RESIDENTIAL

Towards the start of the second
year in Sasin’s EMBA Program,
all participants spend two weeks
in residence at the Kellogg School
of Management. This specially
designed program, taught by
leading Kellogg professors,
covers four courses over two
very intensive weeks at Kellogg's
Allen Center in Evanston, lllinois,
The U.S.A.

Marketing Management provides
an overview of the total marketing
system, examines the forces
influencing marketing decisions
and presents a framework for
analyzing these situational forces
and identifying key challenges
and opportunities.

Communication Skills for Managers
This course focuses on building
skills in communication and
interpersonal interactions within

a management context. Various
activities give students practical
experience in applying the communi-
cation concepts to their oral and
written presentations.

Management of Operations Systems
reviews and analyzes basic principles
of managing the production of
goods or services and studies

some useful tools. The course

emphasizes tools and principles
that are equally useful in service
and manufacturing sectors.
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Managerial Economics explores the
nature and determinants (including
market forces) of decisions about
profit-maximizing production and

pricing.

Market Survey and Research
Methodology explores the gathering of
market-related data from individuals
and business firms, with a particular
emphasis on problem formulation,
research process, questionnaire design
and sampling. The proper use of

data analysis methods is also studied.
The objective is to demonstrate how
research can help managers make
better marketing decisions.

Operating Strategies for the General
Management explores the economic
principles of business strategy and
develops an analytical framework for
identifying and evaluating alternative
strategies.

Raising and Allocating Funds
deals with issues in the financial
management of corporations,
discussion on capital budgeting,
and the process of evaluating
long-term capital projects.

Statistical Models and Managerial
Analysis explores the use of sample
data for purposes of estimating,
predicting, forecasting, and decision
making.

Strategy Formulation & Implementation
addresses the development and
execution of strategy in single-and-
multi-business firms.



Executive MBA

The Teaching Learning Experience
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All courses emphasize learning from practical experience as well as from business theories.

As they learn, Executive MBA
participants are able to immediately
apply both functional and managerial
skills in their current jobs. The
concentrated studies curriculum
integrates all managerial disciplines
within management’s economic,
social and political environment.

To receive a Master of Business
Administration (Executive) degree,

an EMBA participant must successfully
complete twenty-four 3-credit courses.
No thesis or final comprehensive
examination is required. Examinations
and grades are given for each course

unit.

Scholastic standing is expressed as

follows:
Grade Interpretation
HP  °  High Pass
B 5 Pass

Grade point average is not
computed in the EMBA Program
but to receive a Master of Business
Administration (Executive) degree,
students must achieve either HP
or P in all 24 courses (for a total of
72-credit-hours).

TEACHING STYLE

All courses emphasize learning

from practical experience as well as
from business theories. Teaching
methods include lectures, case studies,
simulation, field studies and guest
lectures. Much of the teaching involves
case discussions or experiential
activities where students express

their own experiences and opinions.
Case studies provide students with
real-life business problems to analyze
and discuss in class. Teamwork,
group assignments, and participation
in class discussions are strong
features of the Sasin EMBA.




ATTENDING CLASSES

Classes are normally scheduled
Wednesday 18.00 - 21.15 and
Saturday 8.30 - 16.30. Make-up
classes may occasionally be held at
other times.

Regular class attendance is

required — participants are expected
to attend all sessions of courses for
which they are registered and will be
allowed to take examinations only

if they satisfy an 80% attendance
requirement. In addition, participants
should expect to spend at least

15 hours per week in out-of-class
study.

Study groups and teamwork are
essential to the EMBA experience.
Participants can expect informal
group meeting once or twice a week
to work on case studies. Individual
assignments are also required.

WORKING AS A TEAM

Teamwork is an important part of
the course and participants spend
most of the time together in study,
social and extra-curricular activities.
Many class projects are assigned to
groups of participants, rather than to
individuals, and require significant
TEAMWORK. EMBA participants
typically form groups of five to seven
members with diverse academic
and/or professional backgrounds.
Through the program, participants
learn how to work effectively

with others, enhance their skills

in working as part of a team,

and develop personal friendships

and life-long networking.
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FACULTY

Faculty members teaching on

the Sasin EMBA program are
inter-nationally qualified with

a global perspective on management
education. They are drawn from
the Kellogg School of Management
of Northwestern University, the
Wharton School of the University of
Pennsylvania, and other world-class
programs, complemented by
full-time Sasin faculty, adjunct
business professionals, and other
leading experts on business in
Thailand and Southeast Asia.

See Faculty section page 60.

“After having worked in many parts of the world, | was in need of a career
break - to change perspectives, to get new opportunities and to learn more
about business practices. | found that at Sasin; | could equip myself with
“a kit” of general management expertise by learning with highly qualified
professors. | also greatly benefited from cultural exchanges (my class had more than
10 different nationalities). This mix of cultures and logic helps you to take a serious look at
yourself. On top of that, a lot of work is carried on in small groups, which highly enriches the
shared learning experience - we learned so much from each other! When | add in the good
working atmosphere and a lot of activities and friendly parties outside and | am convinced
| made the best choice to optimize my professional and personal ambitions.”

Jean-Luc Cuenin

EMBA Class of 2003,
Construction Manager, Dextra Construction Co., Ltd.




Executive MBA
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Meet Your EMBA Class

> STRENGTH IN DIVERSITY

The Executive MBA participants represent the very best minds in Southeast Asia: including

successful entrepreneurs, leaders in major multinational corporations and consulting firms,

and key public sector managers.

The diversity of the student body is
a key strength of the EMBA program.

Participants come from different
professional and cultural back-

grounds to share their experience
for mutual benefit. Typically, a class
will comprise bankers, consultants,

doctors, lawyers, engineers, architects

and entrepreneurs.

Undergraduate Major

5% Accounting

18% Business Studies

3% Economics

36% Engineering

18% Science & Technology

20% Social Sciences
& Humanities

EXECUTIVE MBA STUDENT * Countries represented typically
PROFILE include: China, French, Germany,
Hong Kong, India, Italy, Japan, Korea,
65% Male Myanmar, New Zealand, Singapore,
35% Female Switzerland, Taiwan, The Philippines,
83% Thai The U.K. and The U.S.A.
17% Non-Thai*
40% Students with advanced degree

54%

Students with previous degree
outside Thailand

Average age 35

Average years of work
experience 11

Type of
Organizations
anagement Leve inancial Suppor
Represented Manag t Level (7 | Support
5% Consulting & Research
3% Energy 11% Entrepreneur
l 12% Financial Institutions
1% Government 18% Senior
7% 1T
68% Self-supported
. 22% Upper-middle to
26% Manufacturing Senior
5% Petroleum/Petrochemical
2% Real Estate
3% Retai
37% Middle
20% Services
32% Organization
9% Telecommunication Sponsored
7% Trading 12% First-line



PARTICIPATING ORGANIZATIONS

Sasin EMBA participants come from
large and small businesses and
government agencies such as:

- Advance Finance Pcl.

« Asahi Sangyo (Thailand) Co., Ltd.

- Baker & Mckenzie

« Bangkok Bank Pcl.

« Bangkok Dusit Medical Services Pcl.

- Bangkok Eastern Coil Center Co., Ltd.

« Bank of Thailand

- Banpu Pcl.

- Banyan Tree Gallery (Thailand) Ltd.

- Betagro Pcl.

« BMW Group Thailand

« Bridge Consulting Co., Ltd.

« Bumrungrad International Hospital

« CAT Telecom Pcl.

« Chevron Thailand Exploration
& Production Ltd.

« Ching Mei Paper Co., Ltd.

« Coca-Cola Thailand Ltd.

« Deloitte Touche Tohmatsu Audit
Jaiyos Co., Ltd.

« Deutsche Bank AG

« East-West Seed International Ltd.

.« Electricity Generating Authority

- of Thailand

.« EPCOS Pte., Ltd.

© « ESSO (Thailand) Pcl.

-« EXIM Bank of Thailand

-« Far East DDB Pcl.

.« FLY NOW Group

-« Foster Wheeler International Corp.
.+ GE Capital (Thailand) Ltd.

.« GE International Operations Co., Inc.
- « SETTRADE.COM Co., Ltd.
.« Siam Commercial Bank Pcl.

-+ German Standard Co., Ltd.

.« Hewlett-Packard (Thailand) Ltd.

-« IBM Thailand Co., Ltd.

.« Infus Medical (Thailand) Co., Ltd.

« Intel Microelectronics Thailand

-« Jalways Co., Ltd.

.« Jittcharuen Clinic

-« Johnson & Johnson (Thailand) Ltd.

.« Kasikornbank Pcl.

-« Lanna Resources Pcl.

.« Leo Transport Corporation Ltd.

* « Lufthansa German Airlines

-« LVMH Perfume and Cosmetics
(Thailand) Ltd.

-« Media Expertise International
(Thailand) Co., Ltd.

© « Merrill Lynch International Bank Ltd.

-« Microsoft (Thailand) Ltd.

.« Motorola Inc.
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.« Nestle (Thai) Ltd.

-+ Nike Inc.

.« Nokia (Thailand) Ltd.

-« Novartis Nutrition (Thailand) Ltd.
-« Organon (Thailand) Ltd.

-« Procter & Gamble Manufacturing

(Thailand) Ltd.

-« Roche Diagnostics (Thailand) Ltd.
.« Ruamchitt Plaza Co., Ltd.

« Serm Suk Pcl.

-« Siam City Cement Pcl.

.« Sitthinan Co., Ltd.

« Thaiflo Controls Co., Ltd.

-« The Shell Company of Thailand Ltd.
.« The Sri Muang Insurance Co., Ltd.
-« The Stock Exchange of Thailand
.« Timken Singapore Pte., Ltd.

« Toshiba Thailand Co., Ltd.

-« Total Access Communication Pcl.
. « TOT Corporation Pcl.

-« Toyota Motors Asia Pacific

Engineering & Manufacturing Co., Ltd.

-« True Corporation Pcl.

-« Unilever Thai Holdings Co., Ltd.

« United Overseas Bank (Thai) Pcl.
-« World Vision Foundation of Thailand
.« Yafriro International Ptd Ltd.




Executive MBA

Admissions

ELIGIBILITY

Applications from graduates of all fields are welcome. A minimum seven years
experience is required, normally after the first degree (or five years experience
after a master’s degree).

ADMISSIONS CRITERIA

Selection is based on the Admissions Committee’s careful evaluation of the
applicant’s academic history, English Proficiency Test results, recommendations,
work experience, interviews, and commitment to complete the program.
However, most important is work experience, including an applicant’s work
history and current role and responsibilities in his or her organization.
Applicants must have a minimum of seven years of work experience.

For the benefit of participants, sponsoring organizations and the program
itself, the Committee seeks to admit a group of participants holding
comparable managerial responsibilities but reflecting diverse skills and
experience. In addition to academic promise, the Admissions Committee
considers these factors:

« Does the applicant’s organizational sponsor consider that he or she has
outstanding promise and potential within the organization?

« Does the applicant have, or will he or she soon have, a position of executive
responsibility that makes the program of value in furthering his or her career?

« Does the applicant have both the time and the motivation to make a two-year
commitment to attend classes and prepare assignments?

Although GMAT is not required for admission, it is desirable that EMBA
participants should have a certain level of quantitative background.

Assessment of international degrees is based on the characteristics of
the national system of education, the type of institution attended, and the level
of studies completed.

ENGLISH PROFICIENCY TEST (ITP TOEFL)

Proficiency in reading, listening, and speaking English is necessary. Classes
and group work require strong language skills. All non-native English

speaking applicants are required to take the English Proficiency Test at Sasin
(see EMBA Admissions schedule 2009). Applicants may submit the scores
report on TOEFL iBT (Internet-based Testing) or TOEFL CBT (Computer-based
Testing) and be exempted from the Sasin English Proficiency Test.
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The ITP TOEFL test evaluates
students’ knowledge of English

at the intermediate to advanced
levels of English language studies.
The questions in each section are

in multiple-choice format with four
possible answers per question.
There are three sections in the test:
Listening Comprehension, Structure
and Written Expression, and Reading
Comprehension.

INTERVIEWS

Interviews are required for
admission to the EMBA Program.
Interviews, conducted by the Sasin
Admissions Committee (made up of
Sasin Administrators, faculty and
Sasin EMBA alumni), are normally
scheduled at Sasin in December
and March (see EMBA Admissions
schedule 2009). The interview is
used to provide additional insight
into the applicant’s ability and
desire to complete the EMBA
program. The interview also provides
an opportunity for applicants to
discuss the EMBA program and
raise questions of concern to them.
Interviews will be arranged and
conducted only after the application
and all supporting documents have
been submitted to the Admissions
Office.

THE APPLICATION

An application form, together
with the program brochure,

can be obtained throughout the
year from the Admissions Office
or online as a PDF document
(www.sasin.edu/programs/emba).



Each completed application must be
accompanied by

« Academic transcript and copies of
degree certificates

« Two letters of recommendation

« Letter of corporate sponsorship,
if not self-financed

« Honor Code Covenant

« Non-refundable application fee
of Baht 1,200 (US$ 40)

The written application is carefully
examined by the Admissions
Committee. Each part of the application
should be carefully, thoroughly and
honestly completed by the applicant.
Applications that are incomplete cannot
be evaluated. While the Admissions
Office will attempt to inform applicants
if information is missing, it is up to
each applicant to ensure that his or

her application is complete.

Academic Transcripts

An official transcript from each
college/university or professional
school previously attended is required.
Transcripts must be in English and
prepared by the issuing institution.

If the institution will not provide

a translation, we will accept translations
from the embassy or consulate of the
institution’s country or its designated
agent. Copies of transcripts and degree
certificates are required of all applicants
prior to the admission interview.

Letters of Recommendation

Two letters of recommendation are
required, from peers and/or supervisors
who know the applicant well, preferably
from someone within the applicant’s
current/or previous organization.

The most helpful recommendations
demonstrate an awareness of the
applicant’s management potential.

Letter of Corporate Sponsorship
Written approval for attendance
in the EMBA Program as well as
confirmation of sponsorship from
the sponsoring organization is
required of those who will receive
support.

The Admissions Committee begins
reviewing applications in November.
Sasin holds two admission application
rounds for each year’s entering class
from November through January

(see EMBA Admissions schedule
20009). Applicants are strongly
encouraged to submit their
applications before each deadline.

DEFERRAL POLICY

Applicants are admitted for the
academic year in which they apply
for enrollment. Under unusual
circumstances, an accepted applicant
may request a deferral, for not

more than two years, by writing to
the Director of the Sasin Graduate
Institute of Business Administration,
and enclosing a non-refundable
reservation deposit of Baht 60,000.
Request for deferred enrollment
should be made prior to starting
EMBA studies in June. When

a student wishes to return to
complete his/her studies after
dropping out of a program for

a period of time, persuasive evidence
must be supplied that the student is
prepared and able to complete

the degree requirement before
re-admission will be considered.

The student must also accept

any additional tuition charge for

the academic year in which he/she
actually enrolls.
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VISITING SASIN

Prospective students are encouraged
to visit Sasin any time throughout
the year. Visits are best scheduled
when school is in session to see
classes and meet current students.
Each year Sasin hosts several
information sessions for interested
individuals to let them learn more
about the EMBA program. Each
session includes a brief presentation
on the curriculum and student life.
You will have the opportunity to talk
with EMBA students and alumni,
faculty and admissions staff.

An informal reception is held and
your questions will be answered.
Please see the dates on Sasin website
at www.sasin.edu or contact the
Admissions Office for more details at
+66 2218 3851, +66 2218 3857,

or admissions@sasin.edu.

CLASS VISIT

Visiting a class is the best way to
understand the excitement of the EMBA
program and to see why so many
promising executives commit to it.

To schedule a visit, please contact

the Admissions Office at +66 2218 3851.






