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> PHD PROGRAM OVERVIEW

The Sasin Ph.D. program is designed for candidates with

outstanding intellectual abilities and a strong commitment to

research. The program is highly individualized, reflecting each

student’s unique background, abilities and research interests.

Sasin offers two principal Ph.D. programs: in Finance and in

Marketing. Most students are expected to complete their Ph.D.

in four to five years of full-time study. Matriculating students

for Ph.D. studies are admitted for June quarter only.

Ph.D. students will collaborate with
Sasin faculty on research projects
and receive advice from faculty

on their dissertations. Because of
this close working relationship,
applicants should make sure that
the Sasin Ph.D. program is a good
academic fit and that there are
faculty members within the program
who are involved in research areas
that are of interest to the applicant.

All Ph.D. students must meet

a set of course requirements,

pass a written Preliminary Qualifying
Examination, an Area Comprehensive
Examination, an Oral Qualifying

CURRICULUM

Coursework requirements

« Core
» Major area
« Major Electives

Dissertation

Total program requirements

Examination (Dissertation Proposal)
and complete and successfully
defend a dissertation (Dissertation
Defense).

In order to provide students

with a breadth and depth of
learning as well as a global
perspective with regional relevance,
the program is designed so that
students spend their first year

of study at Sasin and their

second year (the “Kellogg Year”)
at Kellogg School of Management,
Northwestern University before
returning to Thailand to complete
their dissertation research.

(credits required)

45
117

47

In the first year of the program
students will normally take three-

to-four courses in each of four
(12-week) quarters. All classes are
taken for grades; pass/fail courses
are not permitted. Most of the Ph.D.
courses at Sasin will be scheduled as
one 3-hour class per week extending
over 12 weeks.

The minimum residency requirement
is 3 academic calendar years,
including at least 2 academic years
at Sasin and 1 academic year at
Kellogg. Students will normally
complete all Ph.D. requirements
within four to five years.

(credits required)

45
17

Students enrolling with a bachelor’s degree are required to take additional credits in preparation for their dissertation.
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Requirements for the Ph.D. Degree
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Ph.D. study is highly individualized reflecting students’ backgrounds, abilities, prior training

and experience, and research interests. All students are required to work closely with an advisor

who is a member of Sasin’s full-time, or equivalent, faculty.

In Year 1, a minimum of 36 credits
of coursework must be completed
at Sasin. Those students who

have successfully completed all
Year 1 requirements including the
Preliminary Qualifying Examination
and a research paper will proceed
to the 2" year at Kellogg.

During Year 2, a minimum of

27 credits of coursework will be
completed and students will then

be required to successfully complete
a written Area Comprehensive
Examination prior to their return to
Sasin.

STUDENT PROFILE

Age: Average age 25

GMAT average 653
TOEFL average 620 (106 iBT)

In Years 3 and 4, which will normally
be completed at Sasin, students
concentrate less on coursework

and more on their specific research
interests. Each student will work
closely with one or more faculty
members, spending most of his/her
time on research projects and
independent study to develop

a dissertation research area.

In addition, students will work
closely with faculty members and
visiting professors from overseas to
develop the teaching and classroom

skills.

Before the beginning of the 4*" year,

all students should have prepared and
successfully defended a dissertation
proposal. This constitutes the Oral
Qualifying Examination (Dissertation
Proposal Defense) after which
students are admitted to candidacy.

The following introductory requirements
must also be satisfied by appropriate
university level coursework. Normally
these requirements will be satisfied
prior to entry into the Sasin Ph.D.
Program. In exceptional cases,

some requirements (e.g. Functional
Area requirements) may be met

after admissions; in that event,
meeting these requirements will not
count towards credit hours on

the Sasin Ph.D. Program.

- Quantitative Methods:
demonstrated familiarity with
differential and integral calculus
and linear algebra.

« Functional Areas: students who
enter the program without having
successfully completed an MBA
(or equivalent) from a recognized
school, may have to take
MBA-level courses at Sasin
(or at an MBA program acceptable
to Sasin) as specified by the Sasin
Ph.D. Admissions Committee.

CORE REQUIREMENTS

The core requirement courses are
specific courses that all Ph.D.
students must take at Sasin in
preparation for advanced study in
their major areas.

MAJOR AREA REQUIREMENTS

These are determined by the area
in which the student chooses to
concentrate. Major Area requirements
include area Ph.D. courses and
seminars at Kellogg and additional
courses needed to develop each
individual student’s competence to
engage in productive academic
research. At present, Sasin Ph.D.
program only offers major areas

in Finance and Marketing.



DISSERTATION

The most important requirement of
the Ph.D. program is a dissertation
demonstrating original and
significant research. A dissertation
topic should be selected in the third
year of the program, in collaboration
with the student’s advisor or
co-advisors.

In addition to taking an Oral
Qualifying Examination, the student
presents his or her preliminary
results at a faculty seminar during
the third year.

The dissertation and final examination
on the dissertation (Dissertation
Defense) complete the degree
requirements.

EXAMINATIONS

Preliminary and Area Examinations
There will be two sets of written
qualifying examinations. The first,
usually conducted at Sasin at

the end of the student’s first year
in the program, is a Preliminary
Qualifying Examination to determine
if the student has met minimum
core and area qualifications. This
Preliminary Qualifying Examination
at Sasin must be successfully
completed before students are
permitted to advance to the
Kellogg Year.

The second examination is an Area
Comprehensive Examination in

the student’s major area. Students
must successfully complete this Area
Comprehensive Examination prior to
proceeding to Year 3 in the program.
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Oral Qualifying Examination
(Dissertation Proposal Defense)
For the Oral Qualifying Examination
a student must submit a written
dissertation proposal. This will
include a dissertation topic,

a discussion of its significance

to the development of knowledge,
an explanation of the research
methods to be used, and

a presentation of any preliminary
results.

The Oral Qualifying Examination
must be successfully completed
before the student is admitted into
candidacy and enters Year 4 of

the program.

Dissertation Defense

The most important requirement of
the Ph.D. program is a dissertation
demonstrating original and
significant research. The dissertation
and final examination on the
dissertation (Dissertation Defense)
complete the degree requirements.

TEACHING/RESEARCH
ASSISTANTSHIPS

Every student is required to show
at least satisfactory performance

in the capacity of teaching and
research assistance, as assigned by
his/her advisor. Typically, teaching
assistance duties will occur mainly
in a student’s third and fourth years
in the program, while research
assistance duties shall occur
throughout the Ph.D. Program.
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Finance Program
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The Finance Ph.D. program provides students with a rigorous background both theoretical

and empirical in finance; economics; mathematics; and statistics. These tools, plus opportunities

for supervised and independent research, enable students to make their own contributions to

the understanding of financial markets and institutions.

PROGRAM OF STUDY

The Finance Ph.D. program provides
students with a rigorous background
both theoretical and empirical in
finance; economics; mathematics;
and statistics. These tools, plus
opportunities for supervised and
independent research, enable
students to make their own contri-
butions to the understanding of

financial markets and institutions.

COURSEWORK REQUIREMENTS

Formal coursework is only part of
the student’s education. Seminars in
which faculty members and outside
speakers present and discuss their
current research provide students
with opportunities to learn about the
most current and controversial areas
of finance. In addition, students
present their current research during
a Ph.D. student seminar.

Students may be asked to take
additional graduate-level courses in
economics and mathematics based
on their background.

Core Requirements (12 credits)

- Advanced Microeconomics Part 1

- Advanced Macroeconomics Part 1

« Mathematical Methods of
Economic Theory

« Econometrics Part 1

Major Area Requirements
(33 credits)

- Advanced Derivatives

- Advanced Microeconomics Part 2
« Advanced Microeconomics Part 3
« Advanced Macroeconomics Part 2
« Advanced Macroeconomics Part 3
« Corporate Finance

« Dynamic Asset Pricing

« Econometrics Part 2

- Empirical Corporate Finance

« Introduction to Financial Theory
- Mathematical Models in Finance

Major Electives (27 credits)

« Derivative Markets 1

- Derivative Markets 2

« Econometrics of Financial Markets

- Financial Planning
and Governance

- Financial Reporting Analysis

« Fixed Income Securities

« International Finance

- Introduction to Research Methods

- Investment Banking

« Money Markets

« Security Analysis

« Seminar in Economic
Consequences of Accounting

« Seminar in Finance



FINANCE PROGRAM STUDY PLAN
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A student enrolling with a bachelor’s degree follows a similar study plan but will need additional quarters of coursework to

acquire the necessary general background.

Please note this is an illustrative study plan; course scheduling (and quarter dates) may vary from year to year.

YEAR 1 (Study at Sasin)

Quarter 1

« Mathematical Models in Finance
« Mathematical Methods of Economic Theory
« Major Elective

Quarter 2« Advanced Microeconomics Part 1
« Advanced Macroeconomics Part 1
« Econometrics Part 1
« Major Elective

Quarter3 « Advanced Microeconomics Part 2
« Advanced Macroeconomics Part 2
« Econometrics Part 2
« Major Elective

Quarter 4 « Advanced Microeconomics Part 3
« Advanced Macroeconomics Part 3
« Introduction to Financial Theory
« Major Elective
Preliminary Qualifying Examination: A student must successfully
complete this examination at the end of Year 1 at Sasin before being
permitted to advance to the Kellogg Year (Year 2). The Preliminary

Qualifying examination will be scheduled around the end of the third or
fourth quarter of the first year.

First Year Research Paper: Students are expected to engage in research
activities continuously. A research paper must be completed during the
fourth quarter of the first year, and must be presented at the Tiffin Meeting.
Research must be supervised by an individual faculty advisor at Sasin.

YEAR 3 (Study at Sasin)

« Dissertation Work: Research Study and/or Independent
Study

« Teaching apprenticeship

« Attend finance seminars and discussion sessions

« Present Dissertation Research at Tiffin Luncheon
« Dissertation Proposal/Oral Qualifying Examination
A student must submit a written dissertation proposal and pass the Oral

Qualifying Examination prior to being admitted into candidacy and
entering Year 4 of the program.

YEAR 2 (Study at Kellogg)

 Dynamic Asset Pricing
« Corporate Finance

« Major Elective

Winter  « Empirical Corporate Finance
« Major Elective

« Major Elective

« Advanced Derivative
« Major Elective
 Major Elective

Spring

Area Comprehensive Examination: A student must successfully pass this
examination before the beginning of classes in the spring quarter.

Second-Year Evaluation: The Head of the Ph.D. Program and the Ph.D.
Program Committee meet at the end of the second year of study and
perform a comprehensive evaluation of every second-year Ph.D. student,
taking into account examination performance, the research paper, and
coursework grades. Students with satisfactory evaluations are expected
to begin the dissertation process upon returning to Sasin.

YEAR 4 (Study at Sasin)

« Dissertation Work: Research Study and/or Independent
Study

« Teaching apprenticeship
« Attend finance seminars and discussion sessions

« Present Dissertation Research at Tiffin Luncheon

« Submission of Dissertation

« Dissertation Defense/Final Examination
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Marketing Program

The Marketing program is interdisciplinary. No specific background is required for admission into
the program, but applicants should have developed a serious interest in marketing or one of its
closely allied underlying disciplines. A previous master’s degree is not required. The program seeks
full-time students with a commitment to academic excellence and the desire to become leading

scholars in the field of marketing.

PROGRAM OF STUDY

The first year of the program will
take place at Sasin, and will be
followed by a Preliminary Qualifying
Examination. Those students who
have successfully completed all
Year 1 requirements including the
Preliminary Qualifying Examination
will proceed to the 2" year at
Kellogg. During Year 2, a minimum
of 27 credits of coursework will be
completed at Kellogg.

Students will then be required to
successfully complete a written Area

Comprehensive Examination prior to
their return to Sasin. By the end of
the second year students should
have developed a broad background

in marketing, which serves as
a foundation for specific research
interests and future teaching.

During the third year candidates
will concentrate less on coursework
and more on their specific research
interests. They are expected to work
closely with one or two faculty
members to develop the student’s
dissertation research, which is the
most crucial aspect of the program.

COURSEWORK REQUIREMENTS

Formal coursework is only part of

the student’s education. Seminars,

in which faculty members and outside
speakers present and discuss their
current research, provide students with
opportunities to learn about the most
current areas of marketing. In addition,
students present their current research
during a Ph.D. student seminar.

Students may be asked to take additional
graduate-level courses in economics
and mathematics based on their
background and research objectives.

Core Requirements (12 credits)

- Advanced Microeconomics Part 1

- Advanced Macroeconomics Part 1

« Mathematical Methods of
Economic Theory

« Econometrics Part 1

Major Area Requirements
(33 credits)

- Advanced Marketing Topics

- Applied Multivariate Statistics

« Econometrics Part 2

« Classics in Marketing Literature

- Consumer Information Processing
and Judgment

- Data Analysis: Experiments
and the Analysis of Variance

« Advanced Microeconomics Part 2

« Postmodern Consumer Research

« Pro-Seminar Overview of
Marketing Research

« Quantitative Models in Marketing

- Topics in Marketing Strategy

Major Electives (27 credits)

« Advertising Strategies

« Culture, Consumption
and Marketing

« International Marketing Channels

- International Marketing

- Introduction of New Products
and Services

« Introduction to Research Methods

- Marketing Strategy

- Services Marketing

« Sales Promotion and Retailer
Behavior

« Sales Force Management

« Technology Marketing



MARKETING PROGRAM STUDY PLAN
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A student enrolling with a bachelor’s degree follows a similar study plan, but will need additional quarters of coursework

to acquire the necessary general background.

Please note this is an illustrative study plan; course scheduling (and quarter dates) may vary from year to year.

YEAR 1 (Study at Sasin)

Quarter 1« Mathematical Methods of Economic Theory
« Data Analysis: Experiments and the Analysis
of Variance

« Major Elective

Quarter 2« Advanced Microeconomics Part 1
« Advanced Macroeconomics Part 1

« Econometrics Part 1
« Major Elective

Quarter3 « Advanced Microeconomics Part 2
« Econometrics Part 2
« Topics in Marketing Strategy
« Major Elective

Quarter 4« Postmodern Consumer Research
« Quantitative Models in Marketing
« Major Elective
« Major Elective
Preliminary Qualifying Examination: A student must successfully
complete this examination at the end of Year 1 at Sasin before being
permitted to advance to the Kellogg Year (Year 2). The Preliminary

Qualifying examination will be scheduled around the end of the third or
fourth quarter of the first year.

First Year Research Paper: Students are expected to engage in research
activities continuously. A research paper must be completed during the
fourth quarter of the first year, and must be presented at the Tiffin Meeting.
Research must be supervised by an individual faculty advisor at Sasin.

YEAR 3 (Study at Sasin)

« Dissertation Work: Research Study and/or Independent
Study

« Teaching apprenticeship

« Attend finance seminars and discussion sessions

« Present Dissertation Research at Tiffin Luncheon
« Dissertation Proposal/Oral Qualifying Examination
A student must submit a written dissertation proposal and pass the Oral

Qualifying Examination prior to being admitted into candidacy
and entering Year 4 of the program.

YEAR 2 (Study at Kellogg)

« Pro-Seminar Overview of Marketing Research
« Classic in Marketing Literature
« Major Elective

Winter  « Consumer Information Processing
and Judgment
« Major Elective

« Major Elective

Spring  « Advanced Marketing Topics
« Applied Multivariate Statistics

« Major Elective

Area Comprehensive Examination: A student must successfully complete
this examination at the end of Year 2 prior to proceeding to Year 3 in
the program.

Second-Year Evaluation: The Head of the Ph.D. Program and the Ph.D.
Program Committee meet at the end of the second year of study and
perform a comprehensive evaluation of every second-year Ph.D. student,
taking into account examination performance, the research paper, and
coursework grades. Students with satisfactory evaluations are expected
to begin the dissertation process upon returning to Sasin.

YEAR 4 (Study at Sasin)

« Dissertation Work: Research Study and/or Independent
Study

« Teaching apprenticeship
- Attend finance seminars and discussion sessions

« Present Dissertation Research at Tiffin Luncheon

« Submission of Dissertation

« Dissertation Defense/Final Examination
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Course Descriptions

ACCT-451-0

Financial Reporting and Analysis

This course provides a study of
current practices in corporate financial
reporting and fundamental issues
relating to asset valuation and income
determination. The emphasis is on
financial statement analysis and
interpretation of existing financial
disclosures. The course stresses critical
analysis of financial reporting numbers
as a basis for improved risk assessment
and cash flow forecasting. Cases are
used extensively to enhance relevance.

ECON-401-0

Mathematical Methods of Economic
Theory

Linear algebra and multivariate calculus,
emphasizing results used in graduate-
level economic theory courses.

ECON-415-1, 2, 3

Advanced Microeconomics

Part1, 2,3

Current topics in microeconomic theory,
emphasizing mathematical formulations
and techniques. Modern theory of
consumer behavior and of the firm,
covering determination of prices of
consumer goods, productive services,
and capital goods. Asymmetric
information in markets and organizations:
specialized topics include search,
signaling, bidding, rational expectations,
moral hazard, principal-agent problems,
and contract-mechanism design.

ECON-416-1, 2, 3

Advanced Macroeconomics

Part1, 2,3

Recent contributions to macroeconomics:
determinants of aggregate demand and
supply, models of economic growth;
neoclassical, putty-clay, multi-sector,
and planning models. Also includes
topics in monetary economics

including interrelationships among
money supply, interest rates, capital
markets, and level of prices and outputs.
Development of monetary institutions,
covering controversies in the development
of central banking and monetary policy
and issues of international monetary
organization and policy.

ECON-480-0

Introduction to Qualitative Research
Methods

This course covers research project
planning; selection of research design,
method and strategy, and the utilization
of instrumentation and measurement.

ECON-481-1, 2

Econometrics Part 1, 2

Advanced topics in statistical inference
and estimation in economics, including
asymptotic theory, instrumental
variables, nonlinear regression, time
and duration models, censored and
limited dependent variable. Theory

and applications of linear regression
and extensions, including introduction
to simultaneous equation estimation
and illustrative economics problems.
(Required sequence). Topics include
univariate ARIMA modeling, vector
auto-regressions, auto-regressive
conditional heteroskedasticity,
generalized method of moments, and
non-stationary time series. Methods
used to analyze large cross-section

and panel data sets with emphasis on
applications. Analysis of covariance,
fixed effects and random effects models,
simultaneous equations and qualitative
variables, and duration models.

FINC-451-0

Money Markets and the Fed

An overview of major players, institutions,
and instruments of the money market,
theories and techniques useful in the

54

money market and in the fixed income
securities market, including pricing
money market securities, analyzing yield
curves and forward rates, analyzing
various investment and borrowing
strategies, modeling interest rates and
spreads, pricing repurchase agreements
and futures contracts, undertaking
simple arbitrage and speculation,

and understanding and interpreting

the behavior of the Federal Reserve.

FINC-461-0

Investment Banking

Investment banking business as

an intermediary in the capital and
merger markets and how it serves both
its issuing clients and investing customers
focuses on several services it provides,
how client relationships are established
and maintained, and how problems
are solved.

FINC-463-0

Security Analysis

Techniques of financial statement
analysis are studied, with a focus on
the use of financial information to
value securities and make investment
decisions. Topics include both
firm-level analysis (review of basis
discounted cash-flow valuation
concepts, forecasting, comparables
analysis) and macro-analysis (evidence
of inefficiencies, ways to detect
inefficiencies and develop profitable
trading rules, and predicting events
such as takeovers and bankruptcies).

FINC-464-0

Fixed Income Securities

How to characterize interest rates
and use models to value interest
rate dependent financial securities,
including tools for evaluating,
hedging, and speculating on risk are
emphasized.



FINC-465-0

Derivative Markets |

This course covers the use and pricing

of forwards and futures, swaps and
options. Specific topics include strategies
for speculation and risk management,
no-arbitrage pricing for forward contracts,
the binomial and Black-Scholes option
pricing models and applications of
pricing models in other contexts.

FINC-466-0

Economics and Financial Issues

in Transportation and Logistics

Special problems in financial
management for the transportation
sector, with models of capital formation
and financing, capital maintenance and
utilization policies, specialized debt
instruments, bankruptcy and restructuring,
and joint public-private ventures.

FINC-467-0

Derivative Markets I

This course studies the foundations of
derivatives pricing and modern risk
management practice. Topics include
delta-hedging, the lognormal distribution,
Monte Carlo valuation, the Black-Scholes
equation, exotic options, fixed income
derivatives and risk assessment.
Extensive use is made of spreadsheet-
based valuation models. This course
presumes that students already
understand binomial pricing and the
Black-Scholes formula. Prerequisite:
FINC-465 or permission of instructor.

FINC-470-0

International Finance

Topics include management of foreign
exchange risk, spot and forward exchange
rates, returns to foreign investment in
external currency and in bond and stock
markets, international capital flow,

and exchange rate fluctuations.

FINC-472-0

International Financial Decisions

A case approach to analyzing a variety
of decisions in the international
financial environment: Topics include
multinational capital budgeting, including
determination of the cost of capital and
project evaluation in an international
environment; performance evaluation
and control of a foreign subsidiary;

the international debt crisis;

debt-equity swaps, capital flight,

and debt-forgiveness; international
portfolio management; new instruments
of international finance; political risk
management; and managing in

a hyperinflationary country.

FINC-485-0

Introduction to Financial Theory

This course is an introduction to asset
pricing theory and portfolio choice.
The first part of the course introduces
arbitrage theory, including state prices,
equivalent martingale measures,

beta pricing and the associated
mean-variance analysis. The second
part deals with optimal consumption/
portfolio choice of agents and
competitive equilibrium in the context
of general preferences. The third part
considers more detailed preference
structures, including the theories

of fund separation and Gorman
aggregation, and expected utility
theory. Time permitting, the course
concludes with an introduction to
rational expectations models with
asymmetric information. Although
the course is self-contained, it is best
appreciated by students with some
knowledge of microeconomics.
Proficiency in elementary linear algebra
and probability theory is required, as is
some knowledge of basic nonlinear
optimization theory.
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FINC-486-0

Corporate Finance

This advanced seminar focuses primarily
on the theory of corporate finance. Topics
include the Modigliani-Miller invariance
theorems; the role of taxes, incentives,
asymmetric information and product
market competition in the choice of capital
structure; optimal security design; and
financial intermediation. Students should
be familiar with material from FINC-48s.

FINC-487-0

Dynamic Asset Pricing Theory

This course covers the basic arbitrage
and equilibrium models of asset pricing
in dynamic settings. Topics include the
implications of no arbitrage for derivative
security pricing and term-structure
models, optimal portfolio selection,
equilibrium models of asset pricing and
the representative agent. The necessary
mathematical tools are introduced,
including the Ito calculus and stochastic
control.

FINC-488-0

Econometrics of Financial Market

This course introduces students to the
commonly used econometric methods
used in empirical finance. Topics include
the predictability of asset returns and
testing the Capital Asset Pricing Model,
intertemporal equilibrium models,
present value relationships, derivative
pricing and term structure models.

FINC-490

Research Study in Finance

Participants will develop a research
proposal, defend the proposal to their
seminar group, implement the proposal
on a pilot-basis, analyze the resulting
data, and draw appropriate conclusions.
This seminar will involve extensive
practical field application.
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FINC-499

Independent Study in Finance

Working closely with a faculty supervisor,
each participant will develop a specific
research topic, conduct an in-depth
review of the literature, critically evaluate
research gaps and identify specific
research opportunities. The content of
this seminar will be tailored to student
interest needs.

FINC-520-0

General Seminar for Ph.D. Candidates
Current research in topics such as
international finance, empirical finance,
capital structure and financial markets

are analyzed. The seminar usually requires
in-class presentations by students,

as well as individual research projects.

FINC-520-1, 2

Seminar in Finance

Current research in topics such as
international finance, empirical finance,
capital structure, and financial markets is
analyzed. The seminar usually requires
in-class presentations by students,

as well as individual research projects.

FINC-590

Write-up Dissertation
Students finalizing dissertations in
finance may register under this heading.

MKTG-415-1

Classics in Marketing Literature

In this seminar participants will review
the classic articles that have driven the
development of academic research in
marketing. This seminar will provide
participants with an understanding of
the key issues in research in marketing,
a strong grounding in the literature,
and develop a critical perspective to
research in marketing.

MKTG-416-1

Topics in Marketing Strategy

This seminar will trace the development
of research around marketing strategy
and help participants develop a critical
and analytical approach to marketing
strategy research. Participants will be
invited to identify gaps in the literature;
analyze such opportunities and
structure research around them.

MKTG-416-2

Advanced Marketing Topics

The specific topics covered in this
seminar will be developed in conjunction
with the research interests of seminar
participants. This seminar will analyze
research at the leading edge of the
marketing field. Presentations and
discussions are designed to stimulate
thinking on important areas of research
and the development of new theoretical
viewpoints.

MKTG-452-0

Culture, Consumption and Marketing
Complex systems of communication in
marketing, including the role of culture
and its effects on product discrimina-
tion and social class, personality,
symbolism, and persuasion from the
point of view of the marketing manager.

MKTG-454-0

Advertising Strategy

Advertising objectives and budget,
media strategy, client-agency relation-
ships, and measuring advertising
effectiveness.
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MKTG-456-0

International Marketing Channels
Analysis of marketing channels from
economic, social, and political
viewpoints. Topics include formation

of channel systems and methods of
channel coordination, power and
conflict among channel members,
organization patterns in channel
systems, and management of specific
channel system forms. Outside speakers
provide insight on penetrating foreign
markets, legal constraints facing
companies seeking overseas distribution,
and managing ongoing channel
relationships in a transnational context.

MKTG-459-0

Services Marketing and Management
Covers classics marketing topics,

such as pricing distribution, with

an eye toward distinct needs of services
(for example, managing demand
fluctuations and franchising). New
issues also arise, such as empowerment
of employees in the customer service
arena and relationship management

in professional and business services.

MKTG-462-0

Sales Promotion and Retailer Behavior
Issues of pricing, profitability, consumer
response, and the nature of specific
kinds of promotions, including
reactions of retailers, key customers

of consumer product companies

and the role of database marketing.

MKTG-463-0

Sales Force Management

Strategic and tactical aspects of sales
force management. Appropriate for
those interested in sales management
or jobs with companies whose revenues
and profits depend on a productive
sales force.



MKTG-465-0

Introduction of New Products

and Services

Identification of market opportunities,
design of a new product or service
and its corresponding marketing mix,
testing the product and forming

a marketing strategy, and introduction
of the product or service.

MKTG-467-0

International Marketing

Examines international marketing
policies, strategies, and objectives when
entering and operating in foreign
markets, and foreign market selection,
product adaptation, and distribution
channels are also discussed.

MKTG-468-0

Technology Marketing

Focuses on strategic marketing decisions
in technology firms: students develop
spreadsheet-based forecasting models,
and play a strategy simulation called
DigiStrat-Photo Wars developed for

the course.

MKTG-481-1

Applied Qualitative Methods

This seminar will provide students with
the opportunity to apply the techniques
covered in Introduction to Qualitative
Research Methods (ECON-480-0) in
developing and executing a qualitative
marketing research field project.

MKTG-490

Research Study in Marketing
Participants will develop a research
proposal, defend the proposal to their
seminar group, implement the proposal
on a pilot-basis, analyze the resulting
data, and draw appropriate conclusions.
This seminar will involve extensive
practical field application.

MKTG-499

Independent Study in Marketing
Working closely with a faculty supervisor,
each participant will develop a specific
research topic, conduct an in-depth
review of the literature, critically evaluate
research gaps and identify specific
research opportunities. The content of
this seminar will be tailored to student
interest needs.

MKTG-520-0

General Seminar for Ph.D. Candidates
Current research in marketing topics will
be analyzed. The seminar usually requires
in-class presentations by students,

as well as individual research projects.

MKTG-520-1

Pro-Seminar Overview of Marketing
Research

This seminar provides an overview of the
Marketing Research field, its problems,
opportunities, and significant areas for
intellectual research and development.
Participants will be exposed to,

and critically analyze, cutting edge
developments in the Market Research.

MKTG-520-2

Data Analysis: Experiments

and the Analysis of Variance

This seminar develops students’
understanding of experimental design
and analysis of variance. In addition to
reviewing the theoretical bases of
experimental design, students will apply
experimental design in a marketing
context.

MKTG-520-3

Consumer Information Processing

and Judgment

This seminar confronts students with
significant problems, issues and theories
at the leading edge of the marketing field.
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Presentations and discussions are
designed to stimulate thinking on
important areas of research and
the development of new theoretical
viewpoints.

MKTG-520-4

Post-Modern Consumer Research
This seminar confronts students

with significant problems, issues

and theories at the leading edge of
the marketing field. Presentations
and discussions are designed to
stimulate thinking on important areas
of research and the development of
new theoretical viewpoints.

MKTG-520-5

Quantitative Models in Marketing 1
This seminar reviews the theory and
application of quantitative modeling
techniques in marketing and develops
participants’ understanding of

the development and testing of

such models.

MKTG-520-6

Applied Multivariate Statistics

This seminar confronts students

with significant problems, issues

and theories at the leading edge

of the marketing field. Presentations
and discussions are designed to
stimulate thinking on important

areas of research and the development
of new theoretical viewpoints.

MKTG-590-0

Write-up Dissertation

Students finalizing dissertations

in marketing may register under this
heading.



PHD

Admissions

ELIGIBILITY

Applicants for admission to the

Sasin Ph.D. program must hold

a bachelor’s degree from an accredited
institution.

ADMISSIONS CRITERIA

The selection is based on evidence
of an outstanding potential and

the intellectual ability to excel

in management research and
application. In general, the Admissions
Committee, comprised of Sasin
faculty members, carefully appraises
the following:

Academic Records
Undergraduate and any other
collegiate records are examined
not only for the overall grade
average, but also for grade trends
and areas of particular scholastic

strength. A student applying with
an undergraduate degree must have
a superior academic record.

GMAT/GRE

Sasin accepts either the Graduate
Management Admissions Test
(GMAT) or Graduate Record
Examination (GRE) test scores.

A good performance on one of

the standardized tests is usually
required. Generally, students should
score in at least the 9ot percentile
range overall to be admitted. For the
current group of Ph.D. students at
Sasin, the average GMAT score is 653
while the average GRE score is 1350.
Scores over five years old are not
acceptable.

TOEFL/IELTS

The Test of English as a Foreign
Language (TOEFL) or the International
English Language Testing System
(IELTS) is required of applicants
whose native language is not English.
To be considered for admission,
applicants must score a minimum

of 250 (computer-based test)

or 100 (internet-based test) on

the TOEFL or 7.0 on the IELTS.

For the current group of Ph.D.
students at Sasin, the average TOFEL
score is 620. TOEFL and IELTS
scores over two years old are not
acceptable.

The |IELTS examination is managed
by the University of Cambridge
ESOL Council, the British Council,
and IDP Education Australia.

See website at www.ielts.org.

Test takers must request that test
results be sent directly to Sasin.
There is no institutional code
assigned. The IELTS can be
substituted for TOEFL.
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Research Topic

The Committee will consider the
applicant’s research agenda and its fit
within the general research interests
of Sasin’s faculty members.

Letters of Recommendation

At least two letters of recommendation
are required. In general, recommen-
dations from persons not related to
the applicant who are best able to
evaluate the applicant’s ability to do
scholarly research required by
graduate studies are most valuable

to the Admissions Committee.

All applicants must arrange to have
their TOEFL and GRE results reported
to Sasin directly by Educational
Testing Service (ETS). Sasin’s school
code is 9318; department code is 02.
It is suggested that the tests be
taken early in the year. The tests are
administered throughout the year.
To register for TOEFL and GRE
examinations, contact the Regional
Registration Center (RRC)

in Kuala Lumpur, Malaysia at
www.prometric.com. The local test
center is at PROMETRIC Testing
Center, 6" Floor, Maneeya Center
North, 518/3 Ploenchit Road,
Bangkok 10330, Thailand,

Tel.: +66 2652 0653

or iiethai@bkk.iie.org.

To register for GMAT Examination,
contact www.mba.com. Sasin’s school
code for GMAT is FSK-WL-51.



Work Experience

Students entering the Ph.D. in
Marketing program are encouraged
to have two or more years of work
experience prior to entering the
program. Students in the Finance
program are not required to have
any work experience.

Interview

As an integral part of the admissions
process, all applicants must undergo
a personal interview at Sasin.

THE APPLICATION PROCEDURES

An application form, together with

a program bulletin, can be obtained
throughout the year from the Ph.D.
Office or online as a PDF document
(www.sasin.edu/apply/phd).

Each completed application must be
accompanied by a non-refundable
application fee of Baht 1,200

(or USD equivalent) submitted to
the Ph.D. Office.

Applications will be reviewed
thoroughly by the Ph.D. Admissions
Committee, which is composed

of Sasin faculty members.

The committee will select qualified
students based on evidence of
outstanding intellectual ability and

a strong commitment to a career in
research. This will include evaluation
of applicant’s performance on
standardized tests, the strength

of recommendation letters,

the applicant’s academic record,

and his/her research agenda and

its fit within the general research
interests of Sasin’s faculty members.

Following this review, the applicants
will be called for an interview.

After the interview, the Sasin’s Ph.D.
Admissions Committee will conduct
a final evaluation of the applications
and make final decisions.
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APPLICATION DEADLINE

The application must be completed
and submitted to the Ph.D.
Admissions Office by January 15

of the year admission is desired.
Applicants are strongly urged to
submit their applications before
the deadline. Each part of the
application should be carefully,
thoroughly and honestly completed
by the applicant.

While the Admissions Office will
attempt to inform applicants

if information is missing, it is up to
each applicant to ensure that
his/her application is complete.

An application will not be considered
until it is completed.

NOTIFICATION

Notification of admission is normally
mailed to the applicants by March 1.
Notification to international students
may be sent in advance to enable
them to make their visa and travel
arrangements.






